Your audio bite line message should be between 30 and 90 seconds long; it should include at least three sound bites. Providing up to five audio bites will give reporters even more material with which to work. Remember to keep bites “short and sweet,” but make sure you include all of the pertinent facts.

Suggested Script:

· Hello. Thank you for calling the audio bite line for [ORGANIZATION]. Following are [# OF AUDIO BITES] audio bites from [SPOKESPERSON A AND TITLE], [SPOKESPERSON B AND TITLE], and [SPOKESPERSON C AND TITLE]. [ORGANIZATION] is participating in a nationwide Covering Kids & Families Back-to-School Campaign to reach uninsured families with information about low-cost and free health care coverage that is available through [MEDICAID PROGRAM/SCHIP]. Families can learn more about [MEDICAID/SCHIP PROGRAM] enrollment by calling toll free, [STATE HOTLINE NUMBER]. If you have any questions about the Back-to-School Campaign, or would like to arrange an interview with one of our spokespersons or families, please call [MEDIA CONTACT] at [(XXX) XXX-XXXX].

· Audio from [INSERT SPOKESPERSON NAME] beginning in 5, 4, 3, 2, … [SILENCE]

EXAMPLE

· Millions of children are suffering every day because they are unnecessarily going without health insurance. According to the U.S. Census Bureau, more than 8 million children in America are uninsured. Here in [STATE], [# OF UNINSURED CHILDREN IN STATE] children are uninsured. 

· Without insurance, too many children are missing the regular checkups and preventive care that will prepare them to do their best in school. In the richest nation in the world, no child should be without the care they need…no child should be without health insurance.
· [SPOKESPERSON: 15-20 second sound bite on the importance of the effort.]

EXAMPLE

· The good news is that there is an answer. [MANY/MOST/# OF ELIGIBLE CHILDREN IN STATE] of these children are in fact eligible for low-cost or free health care coverage, either through Medicaid or SCHIP…and they are eligible RIGHT NOW. Unfortunately, their parents have not been made aware of this opportunity to get health care coverage for their children. 
Continue with two to three more audio bites from the same spokesperson or you can insert sound bites from other spokespersons participating in your Back-to-School Campaign. 

EXAMPLE

· Since being covered, my son has gotten the regular and emergency care he needs and I now have the peace of mind that goes along with knowing that my son is healthy. I encourage other parents to call 1(877) KIDS-NOW to find out if your child is eligible for low-cost or free health care coverage through [MEDICAID PROGRAM/SCHIP].

Depending on your ability to record longer outgoing messages, consider adding:
· Thank you for contacting [ORGANIZATION]. Please direct any additional questions to [MEDIA CONTACT] at [(XXX) XXX-XXXX].

Suggestions for spokespersons and key messages:

· Organization leader: Introduce the Back-to-School Campaign and offer a toll-free number that families can call to find out about enrolling their children.

· Mayor: Comment on the importance of getting children in the community enrolled in health care coverage programs.

· Parent of child covered by Medicaid or SCHIP: Talk about the difference Medicaid or SCHIP coverage has made for their child and the services covered by the program (e.g., visits to a regular family doctor and prescriptions). They might also discuss what they were forced to do when their child was uninsured (e.g., going to the emergency room, taking only over-the-counter medicines).

· Respected doctor: Emphasize the importance of children being healthy so they can pay attention in school, and stress that programs like Medicaid and SCHIP can help kids stay healthy.

· Educational leader: Explain that healthy students are better able to learn and that health care coverage can make a difference.
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