More than [# OF UNINSURED CHILDREN IN STATE] children are uninsured in [STATE].

Most are eligible for low-cost or free health care coverage.

[ORGANIZATION] is working to connect [STATE’s] uninsured children

to health care coverage programs.

Get Involved

Imagine being forced to choose between taking your child to the doctor and buying groceries. This is a reality for many working parents, especially those with uninsured children. But it doesn’t have to be.

You can help! The fact is, most uninsured children are eligible for low-cost or free health care coverage through [MEDICAID/SCHIP PROGRAM]. This program helps many working families that can’t afford to participate in or are not covered by employer-based health plans and cannot afford private insurance. One of [ORGANIZATION]’s goals is to reach eligible families and help them get their children enrolled. By participating in outreach and enrollment efforts, you can help [ORGANIZATION] capture the attention of parents and children to inform them about available health care coverage programs. [COMPANY]’s participation, such as providing information to customers or hosting a [ORGANIZATION] enrollment event, will help parents learn if their children are eligible for health care coverage.

The Situation

National research has found that many working parents with uninsured children who qualify for Medicaid or SCHIP do not think these programs are for them. Yet, an overwhelming number of these parents indicate they would enroll their children if they knew they were eligible. Covering Kids & Families, a national program of the Robert Wood Johnson Foundation, and its vast network of state and local coalitions are working to connect eligible, uninsured children to available health care coverage in a variety of ways, including grassroots outreach activities, local and national media events, national business and organizational partnerships, and paid advertising. [ORGANIZATION] is working with Covering Kids & Families to raise awareness of these programs among working families and help connect eligible, uninsured children to the health care coverage they need.

Who’s at Risk?

[PERCENTAGE OF CHILDREN IN STATE WHO ARE UNINSURED] percent of children in [STATE] are without health insurance. [PERCENTAGE OF UNINSURED CHILDREN IN STATE WITH ONE FULL-TIME WORKING PARENT] percent of uninsured children have at least one parent who worked full-time throughout the year.

It is estimated that in [STATE]: 

· [#] percent of all Hispanic children are uninsured

· [#] percent of all African-American children are uninsured

· [#] percent of all Asian and Pacific Islander children are uninsured

· [#] percent of all non-Hispanic white children are uninsured

· [#] percent of all low-income children are uninsured

Back-to-School Campaign [OR OTHER PROGRAMS]

[ORGANIZATION] will conduct its annual Back-to-School Campaign in [CITY, STATE] in [AUGUST OR SEPTEMBER] [YEAR]. Enrollment events and activities across [STATE] will include [INSERT DETAILS OF STATE BACK-TO-SCHOOL EVENTS]. Companies can participate by displaying [MEDICAID/SCHIP PROGRAM] information in their stores, holding on-site enrollment events and/or encouraging employees to volunteer in various enrollment events. Nationally, thousands of Back-to-School Campaign outreach and enrollment events and activities will occur during this same time period. 

Between 2000 and 2005, the national Covering Kids & Families Back-to-School Campaign generated television, radio and print stories that reached an estimated total audience of more than 718 million readers, viewers and listeners.  As a result of this extensive media coverage, there was an average increase in calls of 236 percent to the national hotline during the months of the campaign. 

On [DATE], [YEAR], [ORGANIZATION] will kick off a Back-to-School Campaign with a news conference and [INSERT ACTIVITY] in [CITY, STATE]. This will be part of a nationally coordinated Back-to-School Campaign that includes enrollment events, news conferences and promotional advertising across the country. One of our goals this year is to engage the business community in outreach efforts. With the help of companies like yours, the [YEAR] Back-to-School Campaign is sure to be a big success.

The Importance of Business Involvement 

The goals of our outreach efforts are to inform families about the availability of low-cost and free health care coverage and to get eligible children enrolled. Businesses can help achieve these goals by capturing the attention of parents and children. [ORGANIZATION] can provide you with the tools you need to inform employees, customers and community residents about available health care coverage for children. In fact, we will do whatever it takes to make your outreach a success. 

Get Involved – Put Children’s Health Care Coverage First!

Overview Memorandum





Note on Statistics for Uninsured Children: For statistics on uninsured children, see the Fact Sheets in the Resources section or visit the Covering Kids & Families Web site at � HYPERLINK "http://www.coveringkidsandfamilies.org" ��www.coveringkidsandfamilies.org� for the most current statistics on health care coverage for children. For state-specific statistics, download the State-by-State Comparison of Children’s Health Coverage chart in the Covering Kids & Families Back-to-School Campaign Action Kit at � HYPERLINK "http://www.coveringkidsandfamilies.org" ��www.coveringkidsandfamilies.org� or visit the Kaiser Family Foundation State Health Facts Web site at � HYPERLINK "http://www.statehealthfacts.org" ��www.statehealthfacts.org�. Remember to footnote and provide sources for all numbers and facts that are included in this memorandum.








