Message Evaluation Checklist

The following checklist will help you apply the Covering Kids & Families message strategy to your own work, including the outreach materials you produce.

■ Do the materials convey the hard choices parents have to make in raising a child while managing a household with limited financial resources?

■ Do the materials demonstrate how Medicaid and SCHIP can reduce parents’ stress and worry about their child’s health?

■ Do the materials demonstrate how Medicaid and SCHIP can reduce parents’ stress and worry about money and medical bills?

■ Are the materials written using clear, simple language that will be easily understood?

■ Will parents reading the materials believe that the information applies to them?

■ Will parents reading the materials feel that by calling they will experience more “peace of mind”?

■ Is basic income eligibility information included?

■ Are three or four specific medical services their children could receive if enrolled in Medicaid or SCHIP listed?

■ Do the materials portray families in working-class environments?

■ Do the materials include the words “working families”?

■ For broadcast, is the phone number repeated?

■ For print, is the phone number prominently listed?

■ Do the materials include a diverse age range of children, including adolescents?

■ Is the term “health care coverage” used when describing Medicaid and SCHIP?

■ Do the materials refer to “low-cost or free health care coverage”?

■ If applicable in your state, do the materials talk about the simplified enrollment process?

■ Do the materials refer to a “health care card”?

Campaign Planning Questions to Answer

◆ How could you use a credible professional such as a doctor or nurse to deliver this message?

◆ What supporting statistics could you use to make your key points?

◆ How could this message be shared with family, friends and co-workers of eligible families?

◆ What other spokespersons in the state might be willing to use these message?

◆ How can you reach parents in the places where they look for important information?
